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Climate Leadership
Stepping up in 2021

Becky Lloyd, Toitu Envirocare
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Why is climate leadership
important?



Since 2013, concerns about climate change have increased in many countries

Climate change is a major threat to our country
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Government
direction is clear
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Climate Leaders.

Resilience
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The Big Committers
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By 2030, Apple's entire business will be carbon neutral — from
supply chain to the power you use in every device we make.
The planet we share can't wait, and we want to be a ripple in the
pond that creates a much larger change.
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BritishSugar

Turning

waste CO2 into
new revenue
streams
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Using waste
products to
meet changing
consumer
demand
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The Leaders
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What can organisations do to
lead?



1. Do the
basics well

Strategy / Plan

Storytelling

13 GLIMATE
ACTION
Reporting and

Disclosure

Risk
Assessment
and Adaptation

Mitigation /
Offsetting

Measurement

Verification /
Certification

Reduction /
Decarbonisation
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2. Be Bold

and Commit SCIENCE
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3. Align with
best practice
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ICROA

International Carbon Reduction
& Offset Alliance

www.intlcert.com
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4.
Communicate
and Inspire




5. Think beyond Carbon Zero

Carbon Emissions
Offsetting with carbon credits

@ Removals through insetting




Role of Carbon & Energy Professionals

* Promote ambition and best-practice

* Balance sustainability & business

* Understand carbon (beyond energy)

* Influence - bring the carbon lens to the board room
* Collaborate and share






1. Taking responsibility for carbon is taking
responsibility for climate change

2. Innovation is key: BAU isn’t enough
ﬁa 3. z_;sntder:,v’iclci \év:)at consumers really want
Go forward 4. Meet and exceed regulation: it’s not
and change going away
the world 5. You can't manage what you don’t
measure
6. Ambition is vital: good enough is not
good enough
7. Start now: we’ve only got nine years to

make a difference
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